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Tujuan dari penelitian ini untuk mengetahui dan menganalisis pengaruh diferensiasi 
produk dan persepsi harga terhadap keputusan pembelian Pizza Hut di Kota 
Malang. Populasi dalam penelitian ini adalah seluruh konsumen yang membeli 
Pizza Hut di Kota Malang pada masa New Normal, dengan sampel sebanyak 120 
responden yang diambil menggunakan teknik Nonprobability Sampling dengan 
metode Snowball Sampling. Karakteristik responden yaitu responden yang 
membeli pertama kali Pizza Hut secara take-away atau delivery order melalui 
aplikasi Grab dan Gojek selama masa New Normal dan responden yang pernah 
membeli pizza merek lain. Waktu penelitian dilaksanakan 11 April – 13 April 2021 
dengan menyebarkan kuesioner online. Teknik analisis data dilakukan dengan 
menggunakan analisis regresi linier berganda, uji t dan uji dominan. Hasil penelitian 
ini menyimpulkan bahwa, diferensiasi produk dan persepsi harga berpengaruh 
positif dan signifikan terhadap keputusan pembelian. Dikarenakan banyaknya 
pesaing, maka diferensiasi produk berpengaruh dominan terhadap keputusan 
pembelian, yang mana bertolak belakang dengan hipotesis.  
 
 
Kata Kunci: Diferensiasi Produk, Persepsi Harga dan Keputusan Pembelian 
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The purpose of this study was to determine and analyze the influence of product 
differentiation and perceived price on Pizza Hut Purchasing Decisions in Malang 
City. The population in this study were all consumers who bought Pizza Hut in 
Malang during the New Normal period, with a sample of 120 respondents who were 
taken using the Nonprobability Sampling technique with the Snowball Sampling 
method. The characteristics of the respondents are respondents who bought Pizza 
Hut for the first time by take-away or delivery orders through the Grab and Gojek 
applications during the New Normal period and respondents who had bought other 
pizza brands. The time of the research was April 11 – April 13, 2021 by distributing 
online questionnaires. The data analysis technique was carried out using multiple 
linear regression analysis, t test and dominant test. The results of this study 
conclude that product differentiation and price perceptions have a positive and 
significant effect on purchasing decisions. Due to the large number of competitors, 
product differentiation has a dominant effect on purchasing decisions, which is 
contrary to the hypothesis. 
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